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For a few years now, we have been stirring up the football food 

merchandising quite a bit with our constantly growing range of food 

items. Our range with the right mix of articles from a wide variety of 

product groups is unique. Our customers benefit from product variety, 

familiarity, individuality and our decades of experience in product 

development! 

 

Exciting and unique assortment
We currently have around 50 items permanently in our range and offer 

the right product for every football event, every season and many other 

events. The German Bundesliga alone is played on 34 weekends. In 

addition, there are cup matches, derby matches and the international 

Champions League. Even at events such as the Oktoberfest or at 

sensational world events such as the World Cup or European 

Championship: football is always in season. Our customers appreciate 

the product variety with the mix of the most diverse product groups 

such as biscuits, confectionery, chocolate, snack articles, to nutritional 

products, beverages and Christmas articles. Whether snacks for

exciting football evenings, waffles as a meal on the go or high-

quality butter cookies as a gift for every true fan - there is something for 

everyone!

 

Awareness and added value
Our partner clubs have a total of 500,000 fan club members on all conti-

nents and many millions of followers in social networks. This awareness 

generates a lot of emotion, and it is well known that things can 

sometimes get pretty emotional in sport. That is why it is more 

important to mention that our customers benefit from the added 

value of being able to purchase top licensed products for their end 

consumers. And all this in our attractive price and product range in the 

entry-level price segment!

S E T T I N G  U P
Three top clubs play in our Gunz League,
all year round, with around 50 products. The name 
recognition of our partner clubs extends far beyond 
regional and national borders.

P L AY  SY S T E M
The Gunz Fan-Food Team is well positioned with 
items that are permanently in the range. A unique 
product variety with a mix of different product 
groups.

O N E  S H OT  -  T WO  G OA L S 
Through our partnership with Fairtrade and the 
resulting fan-food chocolate articles, success is 
doubly assured.

S U P P O RT  T E A M
Our 60-strong sales team takes care of the best 
possible appearance of their players, away from the 
pitch. (see opportunities on the back page)

FA N C LU B
Worldwide, all three clubs together have about 5,500 

fan clubs with around 500,000 fans.

S T RO N G  D R I B B L I N G
We are known for our ability to quickly adapt to any 
game situation. We create needs-oriented individual 
projects with our retail partners or interesting 
cooperations such as Panini collectible stickers.



THIS IS WHAT PEOPLE SAY
ABOUT OUR FAN FOOD: 

Customer
"The enormous appeal of these brands is a good opportunity for me to play my sales floor three to four 
times a year and achieve very good sales results."

Field Staff
"As a Werder Bremen fan, it's not always easy for me to sell brands like FC Bayern Munich, Borussia Dort-
mund or Paris St. Germain. It's important to leave personal attitudes out of it for a moment and make the 
buying decision rationally for my customers. It's amazing how many fans there are even outside the core 
regions." 

Customer
"The feelings towards these top clubs are definitely strongest in Germany and France. But I can well ima-
gine that the demand for the products is very high worldwide. People everywhere want to have products 
of their idols. I can't let that distract me, even if I'm not a die-hard fan myself. It's all about business for me, 
not about my personal favourite football club!"

Field Staff
"The decisive factor for success is to place the variety of products on the sales floors in a compound. For 
this purpose, we offer suitable placement options and advertising materials as well." (see image on the 
back)

“

PSG Advent Calendar 
180 g 

0094691

FCB Energy Drink
250 ml 

0094525

FCB | BVB Fortune Cookies
132 g 

0094763 | 0094764

PSG | FCB | BVB Candies
200 g

0094143 | 0094381 | 0094382

With our top price-performance ratio, everyone will be able to afford 

these exclusive brand products.



Germany 
Logistics centre

Gunz Warenhandels GmbH

Stegelitzer Straße 16

39126 Magdeburg

GERMANY

Switzerland 
Sales office

Gunz Schweiz GmbH

Spundisstrasse 21 

7000 Chur

SWITZERLAND

Belarus
Sales office

Gunz Eurasia LLC

Bogdanovich street 118 - 16H|4

220040 Minsk

BELARUS

The main fan-food sales take place on-site at the point-of-sale by means of impulsive displays and 
placements. With our wide range of options, such as the modular system or our displays and counter 
displays, through to placements with matching pallet cover - our customers are ideally positioned to 

capture these impulsive emotions of the end consumers.

Austria 
Headquater  | Shop

Gunz Warenhandels GmbH

Zollweg 1

6841 Mäder

AUSTRIA
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STRONG APPEARANCES

*SEE SAMPLE PICTURE

*

STACKABLE BOXES IN FAN-FOOD DESIGN


